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01-08 September 2018

The Somali information environment is dominated by external actors that attempt to
influence public perceptions in order to advance security initiatives and political and
economic interests (e.g. Belt and Road Initiative). Despite extensive efforts, various
stakeholders fail to significantly influence Somali public opinion due to improper
dissemination of ineffective messages. Effective information operations must map the
information environment and understand the target audience to create and deliver tailored
message content to target groups and influence the overall population.

F i n d i n g s : D i s s e m i n a t i o n M e t h o d s

• Radio is the primary mode of communication due to the oral traditions of Somali people
 Radio stations are typically shortwave FM, privately-owned operations that 

typically represent the interests of a particular sub-clan or political agenda
 International radio broadcasts include BBC Somalia Service (UK), Bar Kulan (UN), 

and Voice of America (US), which broadcast from outside Somalia
• Internet usage is growing rapidly due to the proliferation of cell phones and foreign-

owned internet service providers
 1.7% of Somalia’s population (~14 million) subscribe to an internet service
 Twitter is the most used form of social media communication
 YouTube is the most influential social media platform
 1.1 million Somalis subscribe to Facebook, the fourth most popular but second 

most influential site in Somalia
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F i n d i n g s : K e y I n f l u e n c e r s

Key domestic influencers include Somali radio stations and public figures, while key foreign
influencers are primarily large media organizations with regional interests:
• Reuters and CNN are the two most dominant foreign influencers

 U.S. media outlets shape the broader conversation about security in the region
 Somalia security is an important U.S. interest; media outlets focus on al

Shabaab attacks in the country
• Chinese, Turkish, and Qatari media comprise the next most significant group that

influences public perception
 China, Turkey, Qatar, and Iran are heavily invested in the Chinese Belt and Road

Initiative
 Somalia recently partnered with Eritrea and Ethiopia to join the Belt and Road

Initiative on September 6-7
• British media companies are the final group of foreign influencers

 The UN Secretary General Special Representative, Michael Keating, is an occasional
contributor to the Guardian on matters regarding energy economics

 While President Farmanjo met with heads of state from Eritrea and Ethiopia, Mr.
Keating visited federated state leaders in Kismayo to discuss regional economic
benefits and conferred with the Minister of Finance to examine plans to overhaul
the nation’s ports in light of coming trade initiatives

Influencer Nationality Platform

Reuters US Twitter

CNN Breaking US Twitter

China Xinhua News China Facebook

BBC World UK Twitter

Guardian UK Twitter

Yeni Safak Turkey Facebook

XHNews China Twitter

Al Jazeera English Qatar Facebook

AJ English Qatar Twitter

Citizen TV Kenya Facebook

Influencer Nationality Platform

DalsanFM Somalia Twitter

AmisomSomalia Somalia Twitter

Maryan_Ahmedey Somalia Instagram

I_Elman Somalia Instagram

SomaliSocialMedia Somalia Instagram

UNDP UN Instagram

Engyarisow Somalia Twitter

UNSomalia UN Twitter

Mohamet_Niyadsame Somalia Instagram

RadioGarowe Somalia Twitter

Key Influencers Outside Somalia Key Influencers Inside Somalia
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http://www.voiceofafrica.tv/en/al-shabaab-wants-to-behead-china-s-lapsset-silk-road-d3094
https://en.halbeeg.com/2018/09/04/president-farmajo-commends-chinas-belt-and-road-initiative/
http://www.africanreview.com/finance/economy/somalia-eritrea-and-ethiopia-to-hold-trilateral-talks-on-economic-integration
https://www.un.org/press/en/2015/sga1609.doc.htm
https://www.theguardian.com/global-development/2015/jun/20/aid-agencies-refugees-energy-access-moving-energy-initiative-unhcr-einstein
http://hornobserver.com/articles/859/UNs-SRSG-Keating-Somalias-enormous-potential-will-not-be-realised-unless-there-is-stability-UNSOM
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F i n d i n g s : G e o g r a p h i c A n a l y s i s

Somalia Information Operations campaigns have greater influence over foreign public
perceptions (e.g., Djibouti, Turkey, Germany, UK, Iran, Pakistan, and Qatar) than domestic
perceptions as illustrated in the map below:
• Conversations (highlighted in the red circles) occur in areas interested in future trade

agreements and trade routes around the Horn of Africa
 The greatest amount of foreign discussions about Somalia occur in Turkey

 Turkey, already under financial strain from the inflation of the dollar,
strengthened financial ties with Qatar and Iran earlier this week

 Qatar and Iran are instrumental actors in the Belt and Road Initiative
 From the start of 2018, European central banks began replacing dollar reserves

with the Chinese yuan, which increases the importance / success of Belt and Road
Initiative

• Voice of America broadcasts from Djibouti (red circle around “562”) are accessed by
citizens of Somaliland in northwest Somalia

“Somalia's enormous potential will not be realized unless there is stability.” 
Michael Keating, UNSOM
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Influence of information operations campaigns

https://www.eurasiareview.com/07092018-tethered-to-the-us-financial-system-analysis/
https://www.gulf-times.com/story/562857/Turkey-Qatar-new-weekly-shipping-service-starts-ne
https://qz.com/1180434/europes-central-banks-are-starting-to-replace-us-dollar-reserves-with-the-chinese-yuan/
https://reliefweb.int/sites/reliefweb.int/files/resources/Somalia guide - Final version 110112.pdf
http://hornobserver.com/articles/859/UNs-SRSG-Keating-Somalias-enormous-potential-will-not-be-realised-unless-there-is-stability-UNSOM
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R e c o m m e n d a t i o n s

Stakeholders attempting to shape and influence Somali public perceptions must create a
comprehensive, long-term strategic Information Operations campaign that:

• Optimizes penetration and saturation of customized messages through the most
effective communications delivery methods, simultaneously across multiple platforms

• Aligns strategic messaging to address citizens’ basic needs and underlying grievances at
the local level across the entire area of operation

• Shapes public perception to gain public support, which creates the public will to counter
adversarial messaging, influence political outcomes, and sets the conditions for long-
term stability

“Every one of the following factors is giving al Shabab the ability to continue 
attacking Mogadishu: 1) Lack of security framework 2) bad leadership 3) 
foreign intervention 4) misusing power . But solutions are up to Somali 

people to decide when and how to be solved the above challenges..” Said 

Salah, Facebook User

D a t a A n a l y t i c s

ENODO’s social media exploitation examined 18,934 Twitter posts, 11,796 YouTube videos
and comments, 4,506 Facebook posts, 3,901 Instagram posts, 3,759 news sites, 2,004 blogs,
594 forums, and 539 websites to map the information environment and understand how
Somali citizens use social media.

• Data collection occurred between 01-08 September

• Collection was open (global) and geo-fenced to Somalia

• Native language Somali social media was not included in collection or analysis
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K e y F i n d i n g s

Foreign media companies and state-run media outlets fail to penetrate targeted groups or
connect with the broader Somali population because:
• Short-wave FM radio and trusted FM social media profiles are the primary means of

disseminating reliable information in Somalia
• Messages are distributed through unpopular or least preferred media platforms
• Content is oriented to influence security and geopolitical topics at the regional and

international level, rather than local domestic issues
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